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U.S. Army Garrison Japan’s Social Media Network Platforms:

Official Website - http://www.usagj.jp.pac.army.mil

Facebook - http://www.facebook.com/usagj

Google+ - https://plus.google.com/111160599639559783562#111160599639559783562/posts
Flickr - http://www.flickr.com/usagj

YouTube - http://www.youtube.com/usagjapan

Vimeo - http://www.vimeo.com/usagj

Twitter - http://www.twitter.com/usagjapan

Pinterest- http://www.pinterest.com/garrisonjapan/

Slideshare - http://www.slideshare.net/usagj



A RMY G A RRII

S O N

RISING SUN

J AP AN

SERVING THE U.S. ARMY JAPAN COMMUNITY

Social Media Program Overview
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1. connect as or operate with a network.

2. interact w
contacts.

ith others to exchange information and develop professional or social

Since conception in 2003 with the official U.S. Army Garrison Japan
Facebook page, USAG-Japan has made every attempt for their social
media presence to be “the” source of valuable community information.
When relying information to the community the garrison’s leaders
identified the fundamental need to change the way community members
receive information. By utilizing different social media platforms in an
attempt to engage the community at “all ends,” the garrison identified
that there was need for a basic social media program since social media
was where the majority of community members would go to get the
latest community information released.

After years of trial and error with the various social media platforms
used by the USAG-Japan Public Affairs Office, the problem became
simply that; the use of several different social media platforms in an
effort to give the community the most information as possible was not
beneficial because not every social media platform used can be used the
same way. The various SM platforms used were not meeting the needs
and expectations of the audience members. Some audience members
only wanted a lot of pictures while others only wanted the content.
Attempting to update every social media platform with both content and
pictures was not feasible, as not every platform allows for both content
and pictures to be uploaded.

Concept

Starting April 2014, USAG-Japan put new initiatives in place regarding
their social media program to decisively change the way audience
members viewed the social media platforms used and to make the
various platforms work for each other. By taking the definition

of “network™ and applying it to the garrison’s motto, “S.E.T. the
Standard,” a new social media concept was developed.

S: Service
E: Excellence
T: Teamwork

By providing the basic service of relying information in a timely
manner, garnering the knowledge and training needed to provide
excellence in the products and information released to the public
through uploading content, and by utilizing the garrison’s PAO team
member’s strengths to keep the community informed, USAG-Japan
created the “Plug into Community” social media concept.

The thought process behind this concept is to entice the community
to plug into or get evolved and engaged with their own community by
accessing the garrison’s network of information through SM platforms.

A network is about “interconnecting” people and things. The concept of
interconnecting the USAG-Japan community through social media by
the different aspects that make the community thrive became the goal
and mission for USAG-Japan’s SM content managers.

Planning and Coordination

To do this, first the SM content managers had to realize the overall
mission for utilizing social media in our community. The mission for
USAG-Japan’s social media is to “digitally engage Soldiers, Civilians,
Family members, local national employees and other stakeholders

to build awareness of the garrison’s mission and to use effective,
coordinated and consistent themes and messages delivered over the
social media platforms used daily by the agreed audience members of
the USAG-Japan community.”

Second, the content managers focused on the expressed daily needs of
the audience members by asking questions like: “What is happening
in my community today?”, “How can this community keep me
engaged?”, and “Where should I go to get the lasted information?”’
To answers these questions, the thought process of intersecting
information contained in each post like a network through “redirection.”
When redirecting our audience members to the other SM platforms
within the garrison’s social media network, the SM content managers
learned they could follow the audience member’s true “engagement”
from each spectrum of social media utilized.

USAG-Japan’s SM content managers made the conscious effort to
increase awareness of the various SM platforms mainly by word-of-
mouth; simply getting the word out there. With the intent to build a
stronger, trustworthy relationship with USAG-Japan’s targeted public
audience, the SM content managers regularly read the garrison’s SM
platforms fanbase’s posts and thoughtfully provide adequate updates.

By doing this USAG-Japan has effectively increased the awareness

of how USAG-Japan’s community members, Camp Zama and the
surrounding local Japanese community members receive information
through the various SM platforms used by the garrison. By streamlining
the garrison’s social media program by deleting old accounts and only
using the social media platforms that best communicate our messages to
the most people, we have learn to how to use social media as a valuable
resource for our community.
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Facebook

The U.S. Army Garrison Japan Facebook page serves as a platform to
relay the most current information to our community. Communication
is key, and by posting commanding messages, community information
such as closures and upcoming events, and emergency weather
information, in a timely manner, the garrison’s Facebook page has
become the number one source for the most up-to-date community
information provided to the USAG-Japan community.

Facebook allows the garrison to effectively distribute news, videos,
flyers, photos and command messages quickly. Our SM content
managers make sure the content posted to Facebook is timely and
relevant to our community members, so our Facebook audience get the
most from every post.

By redirecting the garrison’s Facebook audience to the other social
media platforms within the USAG-Japan social media “network,” not
only do those audience members receive the most recent information,
but they can simply follow the links to access extra information per
event.

Facebook Analytics

Researching the weekly and monthly activity and insights such as

the likes, shares, comments and engagement trends on the garrison’s
Facebook page helped our social media content managers discover that
our community members like to “see themselves.”

The majority of garrison’s Facebook page likes comes from what the
garrison SM content managers like to call “re-posts,” or content posted
following events that were originally announced on the garrison’s
Facebook page.

Process of “Re-posting”

1. Inform the community of the event within five business days
of the event.

2. U.S. Army Garrison Japan's Public Affairs Olffice covers the
event.

By using the social media concept of “networking” through redirection,
audience members see highlights from each community event then they are
redirected to the other SM platforms used within the garrison’s social media
network; which they can either download photos, read the news articles or
watch videos.

|@ United States Army Garrison Japan

n original POST
nd a redirected

The 1st Annual Employee Appreciation Day & 18] {2 SRET — EPOST

. | United States Army Garrison Japan
The U.S. Army Garrison Japan and the U.S. A [ Poste ber 10, 2014

will host “The 1st Annual Employee Appreciati
4:45 p.m. Please come out and enjo... See M{ To see these photos and mare go to USAG-J Flickr at hitps:/iww

Camp Zama hosts 1st annual “Employee Appreciation Day” (35 pho
flickr.com/photos/usag).

To read more go to the Rising Sun Cnline at hitp:/fwww.army.miliRisingSun.

ADAYTO S
WORK AND ACC:

The U.S. Army Japan and | Corps (Forward) and U.S. Army Garrison Japan hos.
See More

EMPLOYEE APPRECIATION DAY

$3 T0 ISSUE THE
ARREST WARRANT

Effective Engagement
USAG-Japan’s Facebook
fanbase is continuously
growing due to the
“network”™ concept. In
a recent analysis of the
garrison’s Facebook
fanbase engagement over
the last three years, in
which community members
actually like, comment or
share information directly from the garrison’s Facebook page, shows
a dramatic increase in

— % e —

§5 FOR BAIL
OR
INCARCERATION FOR  {
10 MINUTES

2 545 pecple reached

3. The coverage or “reposted” event

is posted to the garrison’s Facebook
page within a timely manner from the
events conclusion; usually within one to
two business days.

Likes, commems and Shares
These action heip you reach more people

ommunity engagement.

Likes, commems and Shares
These sctions will help you neach more peopie

L kes, Commenls and Shares
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Japanese Facebook

Bilateral Communication This page primarily serves the garrison’s external audience members
A unique factor about USAG-Japan is its bilateral relationships with with the current and up-to-date information about USAG-Japan
the surrounding Japanese communities. Many times when posting to community events. All information is posted and shared in Japanese.
Facebook, the USAG-Japan SM content managers will translate the post The comments and messages from audience members are in Japanese
to target the local as well. Our internal, but mostly our external Japanese community
\ﬁ United States Army Garrison Japan national employees members can freely communicate and get responses from our SM
C working for content managers. Our SM content managers have the ability to
Japan Red Cross Blood Drive "3k Mad &5t ™ USAG-Japan. respond to questions and post remarks in Japanese. Using our PAO
team member’s | kAl A Read | @
The Japan Red Cross is scheduled to hold a blood drive on Aug. 8 from 9:40 Wh " 1 hoi nbox: = e e A e
a.m. to 3:30 p.m. in the parking lot behind the Camp Zama Home Store. €n posting talents 1n this T e
this way, the way truly makes B et e C R R
MLCI\HA employees, DA civilians and famil}lr members can Par‘tic.ipate .in Ithe Community events the garrison’s o -
blood drive, however the language used during the blood drive will be limited N it e J 1 — ) § =z AHZ DL TR L DT e 1 October 7, 2014
to Japanese. at entice the apanese A
Soldiers, Civilians ~ Facebook page = ;gg;igwymﬁ P Septemtr 11, 2014
Blood doenations significantly drop during the summer time and support is and local national a one-of-a-kind
much appreciated. For more info, please contact U.S. Army Garrison 1 : . . Hiroyuki Matsugen Matsumoto N .
Community Relations Office at 263-7555. emp oyees 1n Oulj communication PR © 2T U RS DA ANACION. SRR
o diverse community  source in the = P
B CT. TREETHRONTONET. are announced host nation’s &ﬁmwwﬁquzm DB ETE R T
e
HE5: 8H8H (£%E) SFHI98405~FH3R05 ?nd the message language. *;f‘;;;\'ggigfokgm.@mwo
BF: J7 T AT EOEESR is engaged on all
HELEFEH O TIYET . levels; meaning all  Bilateral H L
BEIECT. S nRERORR AR R s Tayg . | Of ourimmediate  Analyties .
. ERIROZHNFESLCEETT . ¥ROGRIESRELET. audience members By researching | iy~ seEEs s s
T — are made aware of  and studying the
AT EM TR L3RE (263 HELE b ¢ : 5
- the event without like, shares and comment trends from each post made on the garrison’s
a language barrier. ~ Japanese Facebook page, the SM content mangers have garnered what
b
Although this technique works for the internal bilateral community, posting methods best communicates our messages to our local external
it does not reach our external audiences, which are predominately audience.
Japanese.
Fost Details
In June 2014, the U.S. Army Garrison Japan Public Affairs Community - 3,424
Relations @ ERRRESTEAR B OfficialPage | b Like Page
i TP B4 Ep - 4h5% OfficialPage 282
Office | HEL0E11ERTREBATLET A0 A-Tra | LT, &5
NEEHHUILEOT. SRsdl LT, 208 138 0
started the L LRI Fo T BEE A TEAIRYE T/ 2 TR0 Fuh
i AaZ A, CAITEIL. —EICTEFET
first official | 4+~ mmEeEtfIcz, ToOLLOFIICHETEE1, 00 0EDRO SEIE. | IRBOFAVE-VESTF (I-FREQT 00T-apEn M 2 42
Japanese EADBY, GEFITIRE, BEMAIELOHOTTIROEESNET . UKLIT, 7IbI-ABOFHE. 2 0RLITOINHTE HADT,
language 4 ASHIHTRIVARHO BRRERE DT . BT —F—HF . - W-ﬁ s 1:? Eiiéli\:u B LORRLTRMNEST 40T N e :
guag SEABMESSA 01T, RO RO U ERILEL . BEEA FobE, DA TO AT
Army THE TR 7 ESOEUDESIE L . SRORLE. UPRELAYETOT. CTETAL LSl o0
Facebook | EIO—#RIRI S AOREASTT . 40 5e- THELATT " , 0
(Photo by MWR) .
page. [ A
s g e ) ; - : | w-" NEGATIVE FEEDBACK
. _ ) & £ , .
)~ 0 0

3,424 people resched

T people reached

Like - Comment - Share 03 @
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Pinterest and Flickr

Inside Look into Garrison
Japan
In 2014, USAG-Japan
established a Pinterest page to
successfully share an inside look ‘ - _ _

Wekcome to the offical LS. Army Garrison Japan Pinterest page featuring phatos and videos from
into all the community events, AR A
bilateral engagements and to
highlight certain aspects of the

USAG_Japan Communlty Welcome to Japan Command Group Honorary Visits Rising Sun Mcnm\y'w Japanese Culture Lingo Swap Cherry Blossom Festival Bon Odori

U.S. Army Garrison Japan

Our community is rich in
diversity. There are many
customs and cultural differences
that can be challenging for a
newcomer to the community to
understand and simply get use i s A rarced i Youtn Bl Engageners Camp 7ama 0SS
to. ; ' :

The garrison’s Pinterest page

is primarily for newcomers to

the USAG-Japan community;

however, everyone can access

this page. Arriving at an overseas

location can be challenging

enough, but not understanding how to mingle with the host nation Archive of Imagery

culture can be even more challenging. USAG-Japan established a Flickr account in August 2011 to archive
their official photos taken by PAO and Visual Information Center

Visitors to the garrison Pinterest page can view a useful assortment of photographers. Since then, nearly 10,700 photos have been uploaded to

garrison photos, videos and documents from the different events that this Flickr account.
show how the USAG-Japan community interacts with the host nation
culture. In 2014, when the garrison’s new social media concept of “redirecting”

audience members to the other social media sites within the garrison’s
SM network was put into action, this Flickr account became the
number one source for audience
' 5 = members to view and retrieve
”SOn . S imagery from post-wide
LAY | | 169| | community events. Instead of
J requesting copies of digital
CD to be produced from the
VIC, customers are able to
easily access original photos
per event. This Flickr account
o g ' e serves as the main repository
bl | | canizama o oatl Y RS B were the garrison’s imagery
o ol G a0 | is downloaded by our Flickr
fanbase.

=S ATy Gy

J.S. Army Garrison Japan d anan

Photostream Albums Favorites Creations

| When honorary visitors to

the installation or open-post

.| community events occur, the

| high resolution photos are
uploaded with the intent for

| community members to retrieve
b | the special photos taken with

'} Pre-Halloween Parlyat..
94 phaos

H|span|c”n1ggel\w10nth Fire Prevention Week sl 1ot i & alerdlFe 5 20142%_ 1 sa T : { X - hOl’lOI’&I’y visitors or of the open-

-

2014 | Homecomingevents -

o | Ly s o HEr : ‘ .
A 7 ohalos 5 L S ots ; 1270 Ve o 72 N S post events.

67 ohotos
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YouTube and Vimeo

Using Video Analytics Learning Culture through Entertainment

Since March 2011, the USAG-J Public Affairs Broadcast Section has Last year the garrison’s PAO began producing a series of short Japanese
successfully shared video segments from timely news/feature stories to  lessons made to teach the garrison’s U.S. Army community helpful
numerous public service announcements, including Japanese language phrases to get non-Japanese speaking community members familiar

lessons, Japanese manners and
customs, health and fitness
tips etc, via the USAG-Japan

USAGJapan

with the Japanese language and culture.

“Lingo Swap” is the most watched

YouTube Channel, which Lastyear (Jan 1, 2014 - Dec 31, 2014) playlist on the garrison’s YouTube
supports soldiers and their channel.
VIEWS ESTIMATED MINUTES
WATCHED

dependents that live and work

67,629 117,181

in Japan. Top 10 Plalsts

More metrics ¥ Daity *  [] Show growth [[] Show totals [ Show as % of totals

~
7

225
A
8 -
— 9/30/14
= Computer: 221

75 Mobile phone 118
@ Table

.Jnknotvn 1

1#17 T4 1208014

The channel had nearly
67,600 views in 2014, with
117,181 estimated minutes
watched by the users. From
the daily analytics conducted
by the garrison’s SM content
managers, it was shown that th
majority of garrison’s YouTube
users watched the videos on
their computers and mobile
phones.

Playlstt

Lingo Swap
I8 Amy Garison Japan Commander Mont
Visual Informtion Diviion

Mike Larkin radio inerview on Eagle S10(AFN)

Rising Sun Delly

I~

In an era of rapid-fire technological changes, the USAG-J Public Aftairs
Broadcast Section makes it a point to meet our community’s needs

and produce segments which entertain and interest the community by
minimizing the length of the videos to less than five minutes, along
with supplying an extended range of subject matter of interest to the @
viewing audience. The videos are also broadcast on a variety of military : “-'"

televisions networks, including the Pentagon Channel and the USAG-
Japan Commander’s Channel.

U.S. Army Garrison Japan &

£

Featured Videos

USAGJapan

Home  Videos  Playlists  © About

upiocags ~

Fublic Service U.S. Army Garrison Japan CcASM Training at Camp Army Wellness Center The 2014 Camp Zama Tree Arnn Elementary School
Announcement for It Take: Commander Monthly Radit Zama Japan launches at Camp Zama Lighting Celebration Students visit Camp Zama
32 views - 2 days ago 24 views - 1 wesk ago 154 views - 1 week ago 302 views - 3 weeks ago o7 views - 1 manth age 272 views - 1 manih ago

FIGING 8un Jamuary 2016 patien SIKing £un Dosembar 2014 evtion

3 3 P e 8" s .
A Holiday Message from A Holiday Message from U.S. Army Garrison Japan USARJ Band Performs at USARJ Band Performs at
U.5. Army Japan & | U.S. Army Garrison Japan.. Commander Monthly Radi...  Japanese Elementary ...  local Elementary School
245 views - 1 maonth ago 276 views - 1 monm ago 35 views - 1 monm ago 75 views + 1 manth ago 126 views - 1 monin ago

Army vs. Navy Flag Football
Game 2014

Camp Zama Education Sgt. Maj. of the Army visits USAR.J Soldiers give a class The First Ebola Virus IMCOM Pacific Director JGSDF Joint Fire Exercise
Week Conference Camp Zama_ to the JGSDF Kodaira Disease Response Exercis wisits U_5. Army Garrison at Camp Zama

Evacuation Control Center 4th Grade hood U.5. Army Garrison Japan It Takes A Community The Red Ribbon Week at
Exercise Arnn Elementary School Association Walking Tour Commander Monthly Radi 95 views - 2 months ago Arnn Elementary School

Recently Uploaded ez

Views' () ¥

T8 (324 (5% 1
T (3% 67 (37%) 159

1%) 5 (29%) &)
13 D(11%) 05

Average fime
Estimated minutes watched® ) - in playlist web
only)*

The Rising
Sun TV news
program is
produced
monthly. This
show highlights
the garrison’s
activities

and events,
including
bilateral
engagements
and historical
cultural
segments about
Japan. This
news program
is published on
the garrison’s
Vimeo site in
high definition.
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Twitter and Google+

Reaching Out to Big Army
The USAG-Japan Twitter and Google+ accounts, although estabhshed

in October 2011, are fairly new undertakings for the
garrison’s SM content managers. With 175 followers, the
garrison’s Twitter account is the smallest SM platform
utilized, and with 925 profile views, the garrison’s Google+
is just starting to gain a reliable fanbase.

. . USAG Japan
Although Twitter and Google+ are fairly common SM B USAG Japan @usAc:

Official U.S. Army Garrison Japan Twitter:

platforms in the United States, in our overseas environment | news and updates for Soldiers, Civiians

and Families serving in Japan (Following

other social media platforms such as LINE and VINE are does not=endorsement)
vV Vimeo

more popular. ki i o

Joined October 2011
The intent of the USAG-Japan v

. USAGJapan

Twitter and Google+ pages are @ -
to reach out to our “Big Army” ;
audience members, as these two To see more photos go to Flickr at https:iwww flickr comiphotosiusagj
social media platforms have a large To read more go to Rising Sun Cnline at hitp/fwww.army.mil/RisingSun.

military audience. With Google+
Z i igh & i i ning week g :
users that search fOI‘ Camp Zama, _E.m'la American High : thci.:ll-:lcked off their Homecoming weekend on Sept 25
K R with a pep rally at the ZAHS Gym followed by a parade around Camp Zama
USAG-Japan or any of its affiliated installation and a Power-Puff football game at the ZAHS footbll feild. The

names will find our Google + page Homecoming footiall game, Trojans verses Misawa and the crowning ceremony
was held on Sept. 26 af the ZAHS Football Field. Homecoming week ended with a

Slmply by using the Google browser. dnace on Sept. 27 held inside the ZAHS cafeteria. (U5, Army photos by Noriko
Kuda)

Rising Sun November 2014 edition
The monthly "Rising Sun™ TV news program highlights the U.S. Army Japan's
activities, events happening in U.S. Army Garrison Japan, and the culture of Japan
The._.

g USAG Japan @USAG.Japan - Sep 22
CRF Change of Command Ceremon} on Camp Zama:

1e/RCEXTCNITCS?I. .. via

E YouTube

Through analytical research, it To see more videos and photos from the USAG-J community go to USAG-
was determined that the garrison’s Pinterest at hitp:/www.pinterest com/garrisonjapan/,

Google+ page has had nearly 22,500 Ahowess

all time views, with 3,370 views just
last year. Through the garrison’s new | BANEFLLEE= LSyl
social media concept of redirection,
users that find the garrison’s Google+ .
or Twitter pages are redirect to the A bt s o R
more commonly used SM platforms
within our network.

" L)
KA& EMBER' e

CRF Change of Command Ceremony on Camp Zama
Lt Gen. Kawamata became the second CRF commander since the unit relocated to
Camp Zama in 2012. The CRF primarily takes part in international cooperative pe...

Wiew on web

_ @ USAGJapan

~ o (FECT (PP
b e AhEeL2

AN Tonws

GARRISON COMMANDER MONTHLY EAGLE 810 RADIO S T
A e @ USAGJapan

Camp Zama host SK runfwalk, ceramony o commemorate 9411

U.S. Armyl Japan apdillC ~orwa e 3 - T To read more go to Rising Sun Online at http-fwaww_army. mil/RisingSun.
of RESPOHSIM‘!"{ C |ﬂn¢.n ari | i v . To see more photos go to USAG-J Flickr at hitps faww. fickr.com/photosiusag).

Camp Zama's Soldiers, Civilians, family members, Japan Grouund Seff-Defense
Force members and local national employees participated in the 1st annual "True
Red, White and Blue" SK runfwalk, held on the morning of Sept. 11 to
commemorate the 9711 terrorist attack events. The U_S. Army Garmrison Japan
hosted its annual 911 commemorative ceremony at the Camp Zama Community
Activity Center, later in the evening. (U.S. Army photos by Kiyoshi Tokeshi)

Camp Zamarhosts 5K runfwalk;, c ere oIy tc P
mmemorate 911
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Planning, Coordination and Execution

Executing the Concept

To garner the true reality of the reach for each post made to our SM
platforms, it is imperative that the SM content managers investigate
“what” audience members are actually clicking on.

Maintaining Success

There are actually several methods used by the garrison’s SM content
managers to maintain a healthy flow of communication with our SM
platform’s audience members; however, the main strategy behind the
garrison’s social media concept depends on the analytical data gathered
from each SM platform on a daily, weekly and monthly basis.

USAG-Japan’s social media program is intended to change and flow
based on the needs of our audience members. As events occur within the
community, the garrison’s SM content managers can easily determine
which SM platform to utilize based on the needs of the targeted
audience members.

Watching Trends
Engagement > ;i .
By watching the daily engagements of
283 . our SM platform’s audience members,
457 25 ; our SM content managers can
determine exactly who likes, shares
276 —__ . |and comments on each post.
1 When looking at a post on sites such

as Facebook the garrison’s SM content
managers can easily determine which
posts are considered “popular” from
the interaction alone. This tells us two
things: how to post and when to post.

Post clicks on sites such as Facebook, YouTube and Flickr informs the
SM content managers “what” our audience members are clicking on.
Based on what the audience members are clicking on the most per event
(photos, videos or content) our SM content managers can determine
where to redirect the audience members within garrison’s social media
network.

For instance, when an audience member clicks on the links inside

the content provided on a Facebook post, they are technically being
“redirected” to another social media site within the our network.
Although the audience member is leaving our SM platform, they are
being taken to another one within our network, so they are technically
still searching for more information.

It is up to our SM content managers to ensure timely, relevant and
quality content is properly posted and shared on the garrison’s SM
platforms. It is also fundamental that the SM content managers
“redirect” within the garrison’s SM network to continue the flow of
compunction from one social media site to another. This way each SM
platform utilized raises the awareness of another within the network.

Post Details

Based on when . 3,228
. United States Army Garrison Japan
our audlence Camp Zama AWC hosts grand opening ceremony 84
Peter Cardel 4 others
members = ”
engage Wlth Camp Zama AWC hosts grand opening ceremony
. To see more photos go to USAG-Japan Flickr at 3 4
our SOClal hitps:fiwww flickr.com/photosiusagjl.
] 2 To read more go to the Rising Sun Online at
medla Sltes’ hitp:/ferarw.army.mil/Riging Sun 4 0
SM content The Camp Zama Army \Welinezs Center's grand opening was held Dec. 19
in front of the new center. It is the first AWG to open in the pacific region
managers Stephanie Dean, the Camp Zama AWC director, said the new facility is 1,584
about “healthy lifestyles.” (U5, Army phofos by Yuichi Imads) 847 22
regulate To see more photos and videos from the Camp Zama community go to
] ] AG- Pint 2., st.com/garmisenjapan/.
pOStlng durlng USAG-Japan Pinterest at hitp:/iwww._pinterest.com/garrisonjapan SECATIVE FEEDERCK
113 99 0 1
those “pea
. 0 0
times.

An example

of where a
redirected
POST trail leads
(i.e. Facebook,
Rising Sun
Online and
Flickr)

Toread

View all albums

e go to the Rising Sun Online at www_army miliRi:
T—

e il

- WWW.ARMY. MIL

USABMY)  Tye OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

Home News Features Media Info Leaders Army Life Join

News Front Page Homepage > News Archives > Article

23
SECTIONS Story Highlights

: ' opening ceremony

Army Reserve

Community Relations Candateshia Pafford, U.S. Army Garrison Japan Public Affairs

Current Operations 29[ 0

Energy

915 Environment
Health |
Human Interest

Inside The Army ¥
Science Technology
REGIONS

Africa

B4 U.S. Arm
Army Wellness Center Grangﬁlﬁsﬂfh '

U.S. Army Garison Japan

a Qﬁnbamp Zama Army Welin
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Effectiveness

Overall Value to the Garrison
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